60 t 



50 



3 40 

ZD 
Q_ 
O 

30- 
2 20- 



10- 



• COMPLETELY SATISFIED 
■ VERY SATISFIED 

SOMEWHAT SATISFIED 
- SOMEWHAT TO VERY DISSATISFIED 




No Warranty 1 to 3 
Claims (8.0%) 
(40.3%) 



4to6 
(12.2%) 



7 to 10 
(13.8%) 



12 to 18 
(13.6%) 



19+ 

(12.1%) 



IMPACT VALUE 



16 



14- 



12 



£2 CO o 



£S 6 
4 




340% 
MAX 
LIFT 



AVERAGE 
DISSATISFACTION 



No Oto 71.87 to 110.26 to 156.34 to 219.51 to 305.36 to 427.79 to 607.72 to 968.50+ 

Claims 71.86 11025 156.33 219.50 305.35 427.79 607.71 968.49 
PERCENT OF TOTAL COST ($) 

POPULATION 35.5 12.9 6.4 6.4 6.4 6.4 6.4 6.4 6.4 6.4 
IN CATEGORY ^ 
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BASE 



COMPLETELY SATISFIED 


A 


42.1% 


VERY SATISFIED 


B 


40.6% 


FAIRLY WELL SATISFIED 


C 


12.8% 


SOMEWHAT TO VERY DISSATISFIED 


D/E 


4.4% 



1 -26 





A 


43.3% 


171054/93.8% 


B 


41.6% 




C 


12.2% 


108-^- 


D/E 


3.5% 



0 - 959.2 



5308/2.9% 



107' 



s-1Q0 
COUNT 1 82340/1 00% 



500% 
MAX LIFT 



27 - 233 



A 


23.8% 


B 


35.8% 


C 


23.0% 


D/E 


17.4% 



11286/6.2% 
^-102 



959.21 + 



A 


25% 


TOTAL 


A 


16% 




B 


32% 


COST 


B 


30% 




C 


25% 


104 


C 


32% 




D/E 


12% 




D/E 


22% 
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( START V 



SELL PRODUCTS 
TO CUSTOMER BASE 



CUSTOMER 
DATA 




WARRANTY 
DATA 



SURVEY 
DATA 



166 



-168 



-170 



^-1500 



COLLECT CUSTOMER DATA 
AT POINT OF SALE 



COLLECT WARRANTY CLAIM 
AND REPAIR DATA 



CONDUCT 
CUSTOMER SURVEYS 



JOIN 
DATA 



CONVERT WARRANTY 
DATA INTO 
INDEPENDENT VARIABLES 



GENERATE AGGREGATE 
OF BUYER 
SATISFACTION 



GENERATE PREDICTION MODEL 
OF CUSTOMER SATISFACTION 



-164 



( END ) 



-152 



-154 



-156 



-158 



■160 
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